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LATELY, IT SEEMS WE'VE ALL BEEN FACED

with faceless meetings, conference calls and
uninspiring webinars. And we know how devastating it
is to our industry. Well, after a recent national survey
of corporate and association meeting planners, in-depth
interviews and focus groups consisting of corporate
and association executives and business travelers,
we realized we're not the only ones negatively affected.
The research concluded that face-to-face meetings are
imperative to build trust and relationships, promote
effective education and training, save time and money,
effectively exchange ideas and provide that human

connection that is essential to power businesses.

FOR YOUR TOOL KIT OR MORE INFORMATION,
GO TO FACETIMEMATTERS.ORG TODAY.

THE “FACE TIME. IT MATTERS.” CAMPAIGN IS A COLLABORATION
AMONG CONVENTION INDUSTRY COUNCIL MEMBERS ASAE, DMAI,
PCMA, MPI, IAEE, SITE, ISES, CEIR AND FICP.

SO WHAT CAN WE DO ABOUT IT?

Nine leading industry trade associations, under

the support of the Convention Industry Council have
developed a grassroots campaign to promote the value
of meeting face-to-face: “Face Time. It Matters.”

And this is where you come in. Adopt the slogan. Display
the logo. Promote this powerful message in your future
communications. Because let's face it.

AN ONLINE MEETING HAS NOTHING ON

A HANDSHAKE. OR A FIST BUMP.

FACE TIME

IT MATTERS



