
I T ’S  
T IME FOR  
AN ABOUT FACE, 
ABOUT FACE 
TIME .
L AT E LY,  I T  S E E M S  W E ’ V E  A L L  B E E N  FA C E D  

with faceless meetings, conference calls and 

uninspiring webinars. And we know how devastating it 

is to our industry. Well, after a recent national survey 

of corporate and association meeting planners, in-depth 

interviews and focus groups consisting of corporate 

and association executives and business travelers, 

we realized we’re not the only ones negatively affected. 

The research concluded that face-to-face meetings are 

imperative to build trust and relationships, promote 

effective education and training, save time and money, 

effectively exchange ideas and provide that human 

connection that is essential to power businesses. 

S O  W H AT  C A N  W E  D O  A B O U T  I T ? 

Nine leading industry trade associations, under 

the support of the Convention Industry Council have 

developed a grassroots campaign to promote the value 

of meeting face-to-face: “Face Time. It Matters.”  

And this is where you come in. Adopt the slogan. Display 

the logo. Promote this powerful message in your future 

communications. Because let’s face it.  

A N  O N L I N E  M E E T I N G  H A S  N O T H I N G  O N  

A  H A N D S H A K E .  O R  A  F I S T  B U M P. 

F O R  Y O U R  T O O L  K I T  O R  M O R E  I N F O R M A T I O N ,  

G O  T O  F A C E T I M E M AT T E R S . O R G  T O D A Y .

T HE “ FACE T IME .  I T MAT TERS .”  C A MPA IGN I S  A  C OL L A BOR AT ION 

A MONG C ON V E N T I ON I NDU S T R Y  C OUNC I L  ME MBE R S A S A E ,  DM A I , 

P C M A ,  MP I ,  I A E E ,  S I T E ,  I S E S ,  C E IR  A ND F I C P.


